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Survey of 

6,444
cultural consumers across Canada
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Respondents by Province

*Weighted to the true population proportion 3 | NANOS 
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1,011
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British 
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66%
Historic attractions

33%
Art museums

73%
Community festivals

21%
Ballet

55%
Comedy show

68%
Food and drink 

experience

52%
Natural history 

museums

56%
Music festivals

22%
Opera

51%
Public art

40%
Classical music

50%
Plays
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Technology Elements Engaged with as Part of a Cultural Activity

36%

30%

24%

20%

17%

11%

11%

10%

7%

33%

Online search (e.g., Google, Wikipedia)

Social media

My own touch-screen device

Cultural organization’s website

Streaming video

Online/video game

Onsite touch screen device

Simulcast or live stream

Cultural organization’s app 

I have not used any of these at a cultural activity in the past year

Question : And which of the following have you used or engaged with as part of a cultural activity in the past year? [RANDOMIZE]



Barriers
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35%

20%

18%

16%

9%

8%

7%

6%

6%

It’s not for someone like me

The cost of a ticket/admittance is too high

Location is too far from me

I didn’t think of it

Timing is not convenient for me

I couldn’t find anyone to go with

It doesn’t align with my values

Location is not convenient to public transit

It hasn’t change 

Top barriers to cultural participation

Question: [IF DOES NOT PARTICIPATE] You mentioned that you have not participated in the below cultural activities in the past 12 months. Why is that? 
[RANDOMIZE] *Averaged across all cultural activities 
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Spotlight Stat

Indigenous peoples and people of colour are 

65% 
more likely to stay away because activities 

don’t reflect people of a range of backgrounds 
compared to other respondents
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Top barriers to cultural donations

7%

19%

20%

22%

28%

30%

Cultural organizations don’t need the funding

Cultural organizations don’t have the same level of impact on the 
community or world

I only give to one cause (not culture)

Cultural organizations don’t have personal importance to me

I haven’t been asked

The taxes I pay already support cultural organizations

Question :  [IF DOESN’T DONATE TO CULTURAL ORGANIZATIONS] Why do you donate money to other causes, but not to cultural organizations? [RANDOMIZE]



Motivators
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20%

20%

20%

21%

24%

26%

27%

31%

36%

39%

39%

40%

41%

42%

45%

44%

44%

43%

Interacting with friends and/or family

Feeling transported to another place

Feeling inspired

Broadening my perspective or worldview

Learning something new

Experiencing new things

Relaxing or feeling less stressed

Interest in the content

Having fun

Strongly agree

Somewhat agree
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Top motivators to cultural participation

Question: [IF PARTICIPATES AND CONSIDERS CULTURAL] What motivates you to INSERT VERB INSERT CULTURAL ACTIVITY? [RANDOMIZE] 
*Averaged across all cultural activities 
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Top characteristics of an ideal cultural activity

 Social                        38%

 Lively 38%

 Interactive 30%

 Active                       26%



Top motivators of commitment
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33%

33%

35%

36%

36%

37%

39%

43%

46%

51%

They are essential to my life and/or community

Alignment of values

Discounts

Unique benefits or rewards

Ease of use

Personalized experience

Reputation of the organization or company

Consistent quality

Quality of customer service

Trustworthiness

Question: Which of the following motivates you to have a personal commitment to an organization or company? [RANDOMIZE]


