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A CFC-CAPACOA Partnership

•

• Vital Signs is a national 
program led by community 
foundations and 
coordinated by Community 
Foundations of Canada that 
leverages local knowledge 
to measure the vitality of 
our communities and 
support action towards 
improving our collective 
quality of life.

• The Value of Presenting is
pan-Canadian exploration of 
performing arts 
presentation’s role in 
communities and society. 
The study was led by 
CAPACOA and Strategic 
Moves on behalf of 
presenting networks.

@CommFdnsCanada @CAPACOA #VitalSigns #VSBelonging

http://capacoa.ca/en/services/valueofpresenting/final-report
http://capacoa.ca/en/services/valueofpresenting/final-report
http://communityfoundations.ca/vitalsigns/
http://communityfoundations.ca/vitalsigns/


National Vitals Signs Initiative on 
Sense of Belonging

Oct. 2015 – First 
National Report

April 2016 –
Special Report 
on Sport and 

Belonging

Summer 2016 –
Arts and 

Belonging: 
Research Begins

Oct. 2016 –
Second National 

Report

Fall 2016 – Arts 
and Belonging: 
Exploration of 

Research Insights

May 2017 – Arts 
and Belonging: 

Release of Special
Report



• How do you define sense of belonging?

• What does sense of belonging mean to you?



• Belonging is a basic human need. It’s being 
part of a collective ‘we’. It’s about fitting into 
a place or group and how much that place or 
group welcomes and includes us. It’s the 
result of connecting with others in rich 
relationships and engaging in our 
communities to make them better. 



Belonging is multi-faceted

• You can feel you belong to your
local community, province, country.

• You may feel you belong to an organization, an 
ethnic group or a community of some type.

• You may belong to many of these at the same 
time.



Belonging is vital
Sense of belonging in the local community is:

The strongest predictor of high satisfaction 
with life (much more so than income level);

an important determinant of health.



Belonging is influenced by...

• Knowing neighbours

• Social opportunities

• Volunteering

• Sense of pride

• Art?



National Vital Signs Report

• Fji

Community Foundations of Canada, Belonging: Exploring Connections to Community, 2016.



Arts build belonging

• 77% of Canadians agree or strongly agree 
“Arts/heritage experiences help me feel part 
of my local community”

Phoenix Strategic Perspectives, Arts and Heritage: Access and Availability, 2012.
Photo:  Fortier Danse-Création. Crédit: Philippa Favreau

Among them, regular 
arts attendees are three 
times more likely than 
non-attendees to say arts 
makes them feel part of 
the local community 



Arts build belonging
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Quality matters

• People who rate arts, 
culture and leisure in their 
city or town as “excellent” 
are 2.5 times more likely 
to report a “very strong” 
sense of belonging to their 
city or town, compared to 
those who rate arts as 
poor.
– Note: The survey didn’t

explore the difference
between quality of arts 
programs and quality of arts 
infrastructure.

Angus Reid Institute, Canadians and their Communities: A National Survey on Citizen Engagement and Attitudes, 2015
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Quality also matters for immigrants

• Immigrant and Canadian-
born who rate the quality of 
recreation programs and 
services in their 
neighbourhood as 
‘excellent’ are 75% more 
likely to have a high sense 
of belonging to the local 
community, taking into 
account other factors.

Authors recommended that “local governments should continue to invest in 
cultural activities and recreational facilities that meet the needs of the 
entire population, including recent and longer-term immigrants.”

Newcomers choir. Photo credit: Jason Lang, Burnaby NOW

Kitchen et al., Sense of belonging to local community in small-to-medium sized Canadian urban areas: a comparison of immigrant 
and Canadian-born residents, 2015.



Which one is the egg?



Volunteering and belonging

Art attendees have 
higher rates of volunteering 

(up to 2 times more).

Arts volunteers contribute an 
average of 120 hours/year -

more than volunteers in other 
organization.

People who volunteer 
in the arts do so 

to network and meet people.

The more people volunteer, 
the higher their sense of 
community belonging.

Belonging

Statistics Canada: 2010 GSS – Time use; 2013 GSS – Giving, Volunteering and Participating, 2013 GSS – Social Identity. 



Sense of pride

People who place great importance on 
“arts and cultural institutions”

have a greater sense of pride in 
Canada’s achievement 
in arts and literature, and 

a slightly stronger sense of belonging in 
their community, town, province and 
country. 

Statistics Canada General Social Survey: Social Identity, 2013. 



Facilities and sense of place

• 87% of Canadians 
believe that performing 
arts venues foster a 
sense of community 
pride. 

– Even among people 
who do not use 
these venues, the 
ratio remains high at 
80%. 

Fredericton Playhouse, School Field Trips workshops

Cultural spaces create a 
symbolic sense of place.

EKOS Research Associates, Survey of the General Public, The Value of Presenting, 2012.



Benefits may (or not) 
be contingent on participation

• 86% of Canadians feel that live performance 
spaces contribute to the quality of life of 
people in their community. 

• Among people who do not use these facilities, 
76% acknowledge their contribution to quality 
of life.

Phoenix Strategic Perspectives, Arts and Heritage: Access and Availability, 2012.



Discussion

• How can these findings inform arts, culture and 
recreation programming and investments at the 
municipal level?

• How can arts and culture programs be purposely
designed to enhance sense of belonging in the 
community (and should they)? 

• Do you know a particular art program that is
particularly apt at deepening sense of belonging?



Summary
Predictors of belonging:

 Knowing neighbours

 Social opportunities

 Volunteering

 Sense of pride

Belonging
is linked to arts 
attendance

Quality of arts and culture 
makes a difference when it comes to building a 

strong sense of community belonging

Sense of belonging to the 
local community impacts  
satisfaction with life 
and health

Volunteering is an 
important piece of the 
puzzle: arts, 
networking, belonging.

Cultural spaces
contribute to 
sense of place and 
pride in community
(whether people use them or not)



Your recommendations and ideas

• -We can use this data as KPIs to advocate for 
increased arts funding

• Programming out of traditional spaces –can 
be intimidating for newcomers

• We are what we count – we can compare this 
to a national norm

• Accessibility – physical location, cost, feeling 
safe, not being a one-stop shop



Your recommendations and ideas

• How can have programs that people can get 
to?

• Sharing space over time can create a sense of 
belonging with different types of organizations 
– culture, arts and recreation together

• Metrics of sports and arts are so different and 
should not be pitted against each other

• If you have a sense of belonging to both 
recreation and culture, that is more valuable 



Your recommendations and ideas

• Skills of the artists – it takes time to build relationships 
in the community and purposefully create programs. 
Artists, arts orgs and municipalities need to be 
encouraging the development of these skills

• Include social inclusion as part of the evaluation 
process 

• Need to have consistency in programming and ensure 
sustainability – this will create depth of sense of 
belonging

• Participation and active engagement is becoming more 
important – building audiences for art



Your recommendations and ideas

• Creating places for people to connect

• How can you create activities to connect 
different groups or organizations

• Inter-disciplinary and inter-generational 
opportunities

• Keeping some of the activities simple



Merci / Thank you

Frédéric Julien
Director of Research and Development
Canadian Arts Presenting Association
frederic.julien@capacoa.ca
@fjjulien @capacoa
capacoa.ca
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